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The French financial regulator is delaying the implementation of new client sustainability preference 
rules under Mifid II for independent financial advisers until the beginning of 2023, L'Agefi reports. 
 
Under changes to the revised Mifid regime, distributors across the EU will be required from August to 
ask investors whether they would like to take sustainability into account when making investments. 
 
If investors express interest in making sustainable investments, the distributor should provide them 
only with products that are aligned with the EU sustainable taxonomy or possess a minimum level of 
sustainable investments as defined by the Sustainable Finance Disclosure Regulation. 
 
L'Agefi says the Autorité des Marchés Financiers has confirmed that the implementation date for the 
Mifid changes will be postponed to January 1 next year. 
 
The AMF tells Ignites Europe the delay will only be applicable to independent financial advisers, who 
are subject to French law and not regulated under Mifid. 
 
The watchdog says the postponement "will allow IFAs to better prepare for the new requirements" 
and is waiting for the French government to rubber stamp the changes. 
 
The AMF's decision to postpone the introduction of the sustainability preference rules comes as 
financial advisers and wealth managers struggled to comply with the August 2 deadline, according to 
Novethic Essentiel. 
 
The sustainability-focused fund research firm says there are 4,500 wealth management advisers in 
France and over 300,000 account managers working at local banks and insurers. 
 
Europe's fund industry body, the European Fund and Asset Management Association, welcomes the 
delay, adding that it would welcome similar decisions by Europe's main markets watchdog and other 
national regulators. 
 
It warned earlier this year that the new sustainability preference rules will create considerable extra 
work for intermediaries and increase costs, which will have an impact on the number of funds they 
can review and offer. 
 
The trade body says the absence of relevant SFDR and taxonomy alignment data and definitions as 
well as final guidelines would make the incorporation of customer's sustainability preferences 
"extremely challenging". 
 
Addressing misalignments as well as reducing data gaps and the risk of presenting clients with 
misleading information will "increase customers confidence in sustainable products and their 
engagement in the sustainable finance agenda", Efama says. 
 
"At the same time, it will be a critical step to avoid practical, reputational and legal risks for financial 
institutions in their efforts to implement the [environmental, social and governance] suitability 
assessment." 
 



Germany's regulator, BaFin, says it has no plans to delay the introduction of the rules. 
 
Under the new rules, distributors will need to collect highly detailed information from clients on their 
preferences for sustainable investments and identify suitable products. 
 
“Robust and objective procedures, methodologies and tools” should be adopted by firms to consider 
different characteristics of each investment product they recommend or invest in on behalf of 
clients, the European Securities and Markets Authority said. 
 
Efama subsequently warned that almost no sustainable funds will match clients' preferences under 
the changes, saying that changes will "significantly impact" retail flows and lead to investors 
"disengaging" with the whole process. 
 
Agnès Lossi, partner at Indefi, says the AMF's decision is "mainly a reflection of the industry's 
difficulty in complying with these new requirements, not because they haven't had enough time to 
prepare, but because they lack the information to do so properly". 
 
"They may also lack maturity in assessing the [sustainability] preferences of their clients, and this 
postpone will leave them a few months to get ready," she adds. 
 
Ignites Europe reported last week that asset managers risk being "screened out" by distributors from 
next month when the new rules come into force due to gaps in data. 
 
To help match client preferences with suitable products, a new European ESG template, or EET, has 
been developed to standardise the exchange of data between product manufacturers and 
distributors. 
 
The deadline for asset managers to submit the first round of data in the template, which is voluntary, 
was June 1. 
 
Graeme Devlin, managing partner at Devlin Mambo, an advisory firm, told Ignites Europe that most 
firms had completed the first set of requirements for the EET, but that others were still in the process 
of doing so. 


